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ABOUT THE ABSTRACT 
This 2024 MTWA Statistical Abstract was prepared by the Policy Research and Planning Division of the Ministry of 
Tourism Wildlife and Antiquities and is mainly based on the PISCES Arrival and Departure data and the Tourism 
Expenditure and Motivation Survey 2023.

Now in its eighth publication, the annual MTWA Statistical Abstract plays a crucial role in consolidating the 
Statistics and data on Uganda’s Tourism. Drawing from recent surveys, administrative records of Ministries, De-
partments, and Agencies (MDAs), and secondary sources, the abstract adheres to international standards in 
statistical production.

This abstract covers a wide range of Tourism Performance Statistics, including patterns in Tourist arrivals, ex-
penditures, domestic Tourism metrics, economic indicators, visitation to national game parks, attendance at the 
Uganda Wildlife Conservation Education Centre, visits to museums and hospitality establishments in the country, 
as well as Bed and Room Occupancy rates.

The publication employs a format that includes tables, graphs, and charts accompanied by explanatory text, 
providing a comprehensive visual representation of the data. For those seeking further detail, extensive tables 
on all chapters are appended to this publication. The Ministry remains steadfast in its commitment to delivering 
valuable statistical insights annually, supporting informed decision-making and planning within the stakeholder 
community.
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ACRONYMS 
BN 	 Billion shillings 
CITES 	 Convention on International Trade in Endan-

gered Species 
COMESA 	Common Market for Eastern and Southern 

Africa 
DCOs 	 District Commercial Officers 
DRC 	 Democratic Republic of Congo 
EAC 	 East African Community 
FDI 	 Foreign Direct Investment 
GDP 	 Gross Domestic Product 
HQ 	 Head Quarters 
ICT 	 Information Communications Technology 
KINP 	 Kibale National Park 
KVNP 	 Kidepo Valley National Park 
LMNP 	 Lake Mburo National Park 
MDAs 	 Ministries, Departments and Agencies 
MENP 	 Mount Elgon National Park 
MFNP 	 Murchison Falls National Park 

MGNP 	 Mgahinga National Park 
MTIC 	 Ministry of Trade Industry and Cooperatives
MTWA 	 Ministry of Tourism, Wildlife & Antiquities 
NDP 	 National Development Plan 
NP 	 National Park 
PNSD 	 Plan for National Statistical Development 
QENP 	 Queen Elizabeth National Park 
TIMS	 Tourism Information Management System
UBOS 	 Uganda Bureau of Statistics 
UHTTI 	 Uganda Hotel and Tourism Training Institute 
UNBS 	 Uganda National Bureau of Standards 
UTB 	 Uganda Tourism Board 
UWA 	 Uganda Wildlife Authority 
UWRTI 	 Uganda Wildlife Research Training Institute 
UWEC 	 Uganda Wildlife Education Conservation 

Centre 
WTTC 	 World Travel and Tourism Council
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KEY CONCEPTS AND DEFINITIONS
Tourism 
‘Tourism’ is a term that is understood in tourism eco-
nomics to describe the movement and economic activ-
ity of people for every purpose other than their regular 
employment and normal day-to-day activity. 

A Visitor 
A visitor is a traveler who takes a trip to a destination 
outside his/her usual environment for any main pur-
pose (leisure, business, or other personal reason), oth-
er than for his/her regular employment, and returns 
on the same day.

A Tourist 
A Tourist is any person travelling to and staying in a 
place outside their usual residence (environment) for 
a period of not more than twelve consecutive months 
for leisure, business and other purposes not related to 
the exercise of an activity remunerated from within the 
place visited. 

Tourism attraction sites 
The protected/reserved area that offers tourist prod-
ucts and facilities.

National parks 
An area of international and national importance be-
cause of its biological diversity, landscape, or national 
heritage and in which the following activities may be 
permitted: 

(a) biodiversity conservation; 
(b) recreation; 
(c) scenic viewing; 
(d) scientific research; and 
(e) any other economic activity. 

Game Reserves/ Game controlled areas. 
An area of importance for wildlife conservation and 
management and in which the following activities are 
permitted; conservation of biological diversity, scenic 
viewing, recreation, scientific research and regulated 
extra activities of natural resource.

Museum 
A museum is a nonprofit making, permanent institu-
tion, in the service of society and its development, and 
open to the public, which acquires, conserves research, 
communicates and exhibits for the purposes of study, 
education and enjoyment of material evidence about 
man and his environment. 

Wildlife Education Centers 
Is an institution which provides Wildlife Conservation 
Education and awareness and serves as the CITES wild 

animals Rescue Centre.

Visitors to National Parks and Game Reserves 
A non-resident or resident visitor who goes to the pro-
tected areas with a view of seeing wild animals and 
plants. 

National residents 
Citizens of Uganda that have been in the country for 
more than 12 months before the time of the visit. 

Foreign Non-Resident 
These are non-residents who are not Ugandans. 

Foreign Residents 
They are non-citizen residing in Uganda. 

Other EAC Residents 
They are residents of EAC members that are excluding 
Uganda. 

Visitors to Registered Museums 
These are people who visit heritage sites for research 
and tourism adventure. 

International visitor arrivals 
A non-resident visitor who comes to the country for a 
pleasure trip, holiday, business, family affairs, mission, 
meeting, and religious purposes and stays for at least 
one night in a collective or private accommodation in 
the country. This excludes passengers in transit at the 
airports. 

Transit 
Persons who remain for a short period in a designated 
area of the air terminal. This includes persons travel-
ling the country for a short period. 

Visiting Friends and relatives 
Visitors coming for the purpose of seeing their friends 
and relatives. 

Average Length of Stay 
Total number of nights divided by total number of vis-
itors for a given period. 

Visitors by Mode of transport 
This refers to the main mode of transport used by the 
visitor on the trip. 

Accommodation establishments 
Any facility that regularly provides overnight accom-
modation for tourists. It is divided into collective tour-
ist establishments and private tourist accommodation. 

Bed rooms Available. 
Total number of bedrooms available for commercial 
accommodation. 
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1.5	 KEY TOURISM STATISTICS
Indicators 2019 2020 2021 2022 2023

1 Contribution of Tourism to GDP (%) 7.7 2.7 4.2 4.7
2 Contribution of Tourism to GDP (UGX Bn) 8,632 3,913.0 6,410.8 7,916.1
3 Annual Foreign exchange earnings (USD - Bn) 1.232 0.44 0.50 0.736 1.025
4 Number of International Tourist arrivals from the U.S., Europe and China 29,036 27,877 46,907 67,252
5 Proportion of local tourists to total population (National parks, 

Museums, UWEC etc)
78% 69% 76% 84% 84%

6 Average annual Hotel occupancy rate (room occupancy rate, %) 51.9 20.1 33.1 46.9 53.9
7 Tourism arrivals 1,542,620 473,085 512,945 814,508 1,274,210
8 Number of Ugandans visiting key tourist attractions [2] 717,171 137,975 281,206 890,802 1,115,169
9 Length of stay/ overnights in all types of accommodation 8.3 8.3 8.3 7.4 7.6
10 Proportion of leisure to total tourists (%) 19.3 2.3 9.0 11.7 15.7
11 No. of rooms 350,550 350,550
12 No. of Beds 371,221 371,221
13 Contribution of tourism to total employment (%) 5.7
14 Visitor satisfaction (%) 79 79
15 Number of people directly employed along the tourism value chain 667,600 610,806
16 Population of Elephants 7,975 7,975 7,975 7,975 7,975
17 Population of Antelopes 175,590 175,590 175,590 175,590 175,590
18 Population of Lions 493 493 373 373 275
19 Population of Mountain Gorillas 459 459 459 459 459
20 Incidences of human Wildlife Conflicts (number) 
21 Number of visitors to Museums and cultural sites 55,426 3,910 2,883 67,366 131,508
22 Number of visitors to UWEC 383,398 67,789 131,117 486,464 619,164
23 Number of visitors to National Parks 323,861 101,331 189,988 367,869 387,914
24 Number of visitors to the Source of the Nile 157,925 28,128 48,316 138,655 190,330
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2.1.1.	 Growth in Tourist Arrivals by Region: 2023 Vs 2019
Figure 3:	 Regional Variations in Tourist Arrivals in the World: 2019 Vs 2023.

Source: UNWTO, 2023

2.2	 TOURISM PERFORMANCE IN UGANDA

2.2.1.	 International Tourist Arrivals to Uganda
	� Uganda’s tourism sector demonstrated remarkable resilience in 2023
	� Tourist Arrivals increased by 56.4% to reach 1,274,210 during the year 2023, compared to 814,508 in 2022 with 

all markets performing positively. 
	� The growth in arrivals into Uganda was strongly backed by positive growth recorded from Mainland Africa 

and growth in the country’s traditional Overseas source markets such as UK, USA and India.
	� International tourism in Uganda recovered 82.6% of pre-pandemic levels in 2023 (-17.4% versus pre-pan-

demic year 2019).
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Figure 6:	 Illustration of International Tourist Arrivals, 2012-2023

Source: UBOS using PISCES System 2023, Ministry of Internal Affairs

Figure 7:	 Tourist Arrivals by Quarter, 2022-2023

Source: UBOS using PISCES System 2023, Ministry of Internal Affairs
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Figure 10:	 Market Share by Overseas/Africa 2022-2023

Source: UBOS using PISCES System 2023, Ministry of Internal Affairs

	� The growth registered in 2023 was largely driven by increase in arrivals from Mainland Africa. 
	� Destination Uganda is still grappling with the challenge of growing the overseas market. The overseas share 

shrunk by 1 percentage point from 12% in 2022 to 11% in 2023 while that for Africa rose by the same margin.
	� It is worth noting that this is the most critical bracket as overseas tourists are generally high spenders (High 

value markets) and thus contribute significantly to foreign exchange earnings.
	� Arrivals from Africa continue to dominate Uganda’s Inbound tourism with a share of 89.2%
	� Asia (4.4%), Europe (3.1%) and the Americas (1.9%) continue to be the biggest contributors of overseas tourist 

arrivals.

2.2.3.	 Tourist Arrivals by Source Region, 2022-2023

Table 1:	 Tourist arrivals by source region
Region 2022 2023 Change

Africa 714,576 1,136,216 59.0%
America 17,590 23,643 34.4%
Asia 40,172 55,975 39.35
Europe 27,814 39,596 42.4%
Middle East 3,472 3,983 14.7%
Oceania 1,614 2,939 82.1%
Unspecified 8,847 11,858 34.0%
Total 814,085 1,274,210 56.5%
Source: UBOS using PISCES System 2023, Ministry of Internal Affairs

	� Overall, all regions experienced an increase in tourist arrivals to Uganda between 2022 and 2023.
	� The largest relative increase was seen from Oceania, while the Middle East had the smallest relative increase.
	� Overall, the total increase in tourist arrivals is quite substantial, indicating a strong upward trend in tourism 

to Uganda for the year 2023
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2.5	 TOP 10 POTENTIAL OVERSEAS MARKETS

Table 3:	 Top 10 Potential Overseas Source Markets, 2022-2023
2022 2023

Rank Market Arrivals %Share Rank Market Arrivals %Share
1 Italy 1,355 1.5 1 Bangladesh 2,327 1.8
2 Australia 1,333 1.5 2 Australia 2,318 1.8
3 Belgium 1,215 1.3 3 Belgium 1,978 1.6
4 Sweden 1,163 1.3 4 Italy 1,850 1.5
5 Turkey 1,120 1.2 5 Nepal 1,521 1.2
6 Denmark 1,026 1.1 6 Turkey 1,428 1.1
7 Bangladesh 888 1.0 7 South Korea 1,387 1.1
8 South Korea 869 1.0 8 Russia 1,303 1.0
9 Nepal 821 0.9 9 Sweden 1,255 1.0
10 Switzerland 744 0.8 10 Denmark 1,152 0.9

Source: UBOS using PISCES System 2023, Ministry of Internal Affairs

	� Bangladesh has come out as a potential overseas market to look out to in 2024 moved from 7th place in 2022 
to the top position in 2023 among top ten potential overseas markets in 2023.
	� Australia, and Belgium retained the same positions in both years.
	� Nepal and South Korea were rose in their rankings  in 2023 when compared with 2022 while Italy, Turkey, 

Denmark and Sweden fell.
	� Italy dropped from the first position in 2022 to the fourth in 2023, despite an increase in arrivals from 1,355 

to 1,850, and its market share slightly increased to 1.5.
	� Nepal climbed significantly from the 9th position to the 5th, with arrivals growing from 821 to 1,521, thus in-

creasing its market share to 1.2%.
	� Russia was the new entrant into the top ten overseas markets in 2023 at the 8th position with Switzerland 

giving way.
	� This data highlights significant international interest and the potential for further engagement with these 

key markets to drive tourism growth.
	� The most notable changes are the rise of Bangladesh to the top position and the entry of Russia into the 

top 10.

2.6	 TOP 10 AFRICAN MARKETS

Table 4:	 Top 10 African Source Markets, 2022-2023
Position Country 2022 %Share Position Country 2023 %Share

1 Kenya  376,294 52.7 1 Kenya 498,915 44
2 Rwanda  158,523 22.2 2 Rwanda 358,609 32
3 South Sudan  59,602 8.3 3 South Sudan 85,375 8
4 Tanzania  26,932 3.8 4 Burundi 42,731 4
5 Eritrea  26,524 3.7 5 Eritrea 35,184 3
6 Burundi  20,752 2.9 6 Tanzania 33,725 3
7 D.R. Congo  11,268 1.6 7 D.R. Congo 20,692 2
8 Ethiopia  3,794 0.5 8 Zambia 10,065 1
9 South Africa  3,677 0.5 9 Sudan 8,035 1
10 Nigeria  3,626 0.5 10 Zimbabwe 5,895 1

Source: UBOS using PISCES System 2023, Ministry of Internal Affairs

	� Kenya, Rwanda and South Sudan retained the 1st, 2nd and 3rd positions and continue to be Uganda’s largest 
African markets, jointly all accounting for 80% of all arrivals in Africa in 2023.
	� The top 3 source markets retained the same positions in both years.
	� Tanzania fell in their rankings while Burundi rose.
	� Burundi moved up from the sixth position in 2022 to the fourth in 2023, with a notable increase in both ar-

rivals, from 20,752 to 42,731, and market share, from 2.9% to 4%.
	� Tanzania dropped from the fourth to the sixth position, despite an increase in arrivals from 26,932 to 33,725. 

Its market share remained steady at 3%
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Chapter 7 :	 STATISTICS ON WILDLIFE TRADE IN UGANDA

7.1	 WILDLIFE (SPORT HUNTING) TROPHY EXPORTS, 2022-2023
	� The Uganda Wildlife Act 2019 provides for sport hunting as one of the Wildlife Use Rights. Trophies licensed 

for export.
	� Buffalo and Bushbuck remain the top animals hunted for trophy export through sport hunting programme 

with combined share of 29% in 2023.
	� Eland was the new entry in the top 10 animals most hunted for trophies in 2023 while the Duiker dropped off.

Table 14:	Top 10 Wildlife licensed for trophy Export, 2022-2023
Rank COMMON NAME 2022 %Share Rank COMMON NAME 2023 %Share

1 Buffalo 153 18% 1 Buffalo 110 17%
2 Bush buck 118 14% 2 Bush buck 74 12%
3 Impala 63 8% 3 Uganda kob 58 9%
4 Uganda kob 62 7% 4 Impala 45 7%
5 Warthog 60 7% 5 Oribi 44 7%
6 Oribi 55 7% 6 Bohor reedbuck 42 7%
7 Waterbuck 48 6% 7 Waterbuck 37 6%
8 Duiker 41 5% 8 Jackson’s hartebeest 36 6%
9 Bohor reedbuck 40 5% 9 Warthog 33 5%
10 Jackson’s hartebeest 39 5% 10 Eland 29 5%

Source: CITES, MoTWA

7.2	 LIVE ANIMALS LICENSED FOR EXPORT AND RE-EXPORT, 2019-2023.
	� Trade in live wild animals is regulated under the Uganda Wildlife Act and the Convention on International 

Trade in Endangered Species (CITES) of fauna and flora. 
	� The exports are cleared by CITES permits issued by the CITES Management Authority with technical guidance 

by CITES Scientific authorities. Live animals exported range from mammals, reptiles and birds. 
	� In 2023, 176 live animals were exported of different species.
	� The Leopard tortoise was the most exported live species licensed for export in 2023 followed by the Indian 

Peafowl.

Table 15:	Live animals licensed for Exported, 2017-2023.
Common name 2019 2020 2021 2022 2023
Leopard tortoise 354 150
Indian Peafowl 10
Galapagos land iguana 6 8 16 24 8
Fiji crested iguana 6 13 14 2 6
African golden cat 6 2
Others 110 105 1 214 0
Total 122 126 31 600 176
Source: CITES, MoTWA
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	� The United Kingdom moved up from rank 5 in 2022 to rank 2 in 2023, showing a substantial increase in visi-
tors, from 130 to 835.
	� Germany was rank 2 in 2022 and shifted to rank 3 in 2023, despite also increasing its visitor numbers from 

411 to 817.
	� India retained a position in the top 4, with a slight increase from 232 to 814 visitors.
	� China entered the top 5 in 2023, up from rank 8 in 2022, with a significant increase to 401 visitors.
	� The Netherlands (referred to as Netherlands/Holland) dropped from rank 7 in 2022 to rank 6 in 2023, but also 

with an increase in visitor numbers.
	� Canada and Italy appear in the top 10 in 2023, suggesting a rise in visitation from these countries, while 

Russia dropped out of the top 10.
	� Australia enters the list at rank 10 in 2023, indicating it has become a new source market of note.

9.4.2.	Top 10 African Source markets into the Source of the Nile

Table 21:	Top 10 African Source markets to the Source of the Nile, 2022-2023
Rank Country 2022 Rank Country 2023

1 Ugandans 45,730 1 Ugandans 177,508
2 Kenya 612 2 Kenya 2780
3 South Sudan 144 3 South Sudan 307
4 Tanzania 102 4 Tanzania 291
5 South Africa 90 5 South Africa 149
6 Egypt 61 6 Tunisia 108
7 Eritrea 48 7 Dr. Rep Congo 99
8 Ethiopia 43 8 Nigeria 99
9 Tunisia 38 9 Eritrea 97
10 Nigeria 29 10 Rwanda 94

Source: Admin data, MoTWA

	� Ugandans dominate the chart in both years as the top Source market for the Source of the Nile in Africa.
	� The top 5 countries maintained their positions in 2023 with notable increases in visitors 
	� Tunisia, which was ninth in 2022, rose to the sixth position in 2023 with an increase in visitors.
	� The Democratic Republic of Congo and Nigeria are new to the list in 2023, occupying the seventh and eighth 

positions, respectively, suggesting emerging markets.
	� Egypt and Ethiopia, which were in the top 10 in 2022, are no longer present in the 2023 list.
	� Rwanda enters the list at the tenth position in 2023.
	� Overall, there is an upward trend in visitor numbers from African countries from 2022 to 2023.
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ANNEX

ANNEX 1:	 TOURIST ARRIVAL STATISTICS
Table 24:	Inbound Tourism Expenditure by Products, Uganda, 2019-2023

CONSUMPTION PRODUCTS (*)
2019 

UGX Billions

2022 

UGX Billions

2023

UGX Billions Recovery %
 A.1. Tourism characteristic products
 1. Accommodation services for visitors 1,786.7 1,011.8 1,321.9 74
 2. Food- and beverage-serving services 1,084.2 499.3 733.8 68
 3. Railway passenger transport services 0.0 0.0 0.0
 4. Air & Road passenger transport services 574.5 353.9 438.8 76
 5. Water passenger transport services 14.5 6.2 98.6 678
 6. Air passenger transport services 0.0 0.0 0.0
 7. Transport equipment rental services 0.0 40.1 38.6
 8. Travel agencies and other reservation services 157.9 158.8 455.0 288
 9. Cultural services 269.4 171.8 313.3 116
 10. Sports and recreational services 123.6 127.0 101.2 82
A.2. Other consumption products (a) 0.0 0.0 0.0
Health and Medical Care 0.0 89.5 53.2
Retail Trade 17.2 7.0 0.4 2
B.1. Valuables 0.0 0.0 0.0
B2. Other 552.3 106.1 263.7 48
TOTAL INBOUND TOURISM EXPENDITURE 4,580.4 2,571.5 3,818.6 83.4
Source: Tourist Satellite Account 2023; Tourist Exit Survey Report 2023.

Table 25:	Annual Tourists’ arrivals from 2019-2023 by regions
Region 2019 2020 2021 2022 2023 % Change 2023-2022 Perc Share 2023
Africa 1,044,144 420,115 459,359 714,576 1,136,216 59.0% 89.2%
America 150,796 11,776 9,651 17,590 23,643 34.4% 1.9%
Asia 31,339 18,665 20,813 40,172 55,975 39.3% 4.4%
Europe 248,869 18,112 16,329 27,814 39,596 42.4% 3.1%
Middle East 29,864 2,293 2,314 3,472 3,983 14.7% 0.3%
Oceania 37,608 964 433 1,614 2,939 82.1% 0.2%
Unspecified   1,160 4,046 9,270 11,858 27.9% 0.9%
Total 1,542,620 473,085 512,945 814,508 1,274,210 56.4% 100%
Source: Immigration data from PISCES 2023; UBOS

Table 26:	Tourist Arrivals Longhaul and African air markets
Markets 2019 2020 2021 2022 2023 Market Share 2023 %Change
Africa Air Markets 208,829 41,011 73,498 118,701 163,199 12.8 37.5
Africa Land Markets 835,315 379,104 385,861 595,980 973,017 76.4 63.3
Long haul Markets (Overseas) 498,476 51,810 49,540 90,669 126,136 9.9 39.1
Un Specified 1,160 4,046 9,158 11,858 0.9 29.5
All Markets 1,542,620 473,085 512,945 814,508 1,274,210 100 56.4

Source: Immigration data from PISCES 2023; UBOS
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Table 31:	Tourist Arrivals by Country of Residence, 2019-2023
Region/Country 2019 2020 2021 2022 2023 Market Share 2023 

(%)
% Change 
2022-2023

AFRICA 1,044,227 420,115 459,359 714,677 1,134,603 89.0 58.8
EAST AFRICA - 395,350 426,288 623,763 996,620 78.2 59.8
Kenya 321,770 345,684 376,294 498,915 39.2 32.6
Rwanda 22,660 25,399 158,523 358,609 28.1 126.2
Burundi 13,765 9,892 20,752 42,731 3.4 105.9
Eritrea 9,823 16,266 26,524 35,184 2.8 32.6
Tanzania, United Republic of 21,883 20,803 26,932 33,725 2.6 25.2
Zambia 586 960 2,821 10,065 0.8 256.8
Zimbabwe 1,035 1,446 3,450 5,895 0.5 70.9
Ethiopia 2,179 2,827 3,794 4,333 0.3 14.2
Malawi 501 544 1,407 2,754 0.2 95.7
Somalia 1,148 1,762 1,835 2,551 0.2 39.0
Comoros 278 455 567 0.0 24.6
Mauritius 113 248 385 0.0 55.2
Djibouti 139 293 268 0.0 - 8.5
Madagascar 65 181 268 0.0 48.1
Mozambique 56 200 259 0.0 29.5
Seychelles 28 54 111 0.0 105.6
British Indian Ocean Territory 26 -
CENTRAL AFRICA - 3,644 6,108 12,491 22,612 1.8 81.0
Congo, Democratic Republic of the 3,644 5,524 11,268 20,692 1.6 83.6
Cameroon 291 632 884 0.1 39.9
Angola 88 179 255 0.0 42.5
Congo 66 103 224 0.0 117.5
Chad 43 87 177 0.0 103.4
Gabon 29 90 167 0.0 85.6
Central African Republic 47 101 145 0.0 43.6
Equatorial Guinea 18 30 51 0.0 70.0
Sao Tome and Principe 2 1 17 0.0 1,600.0
NORTH AFRICA - 13,105 20,638 64,205 94,016 7.4 46.4
South Sudan 12,120 19,211 59,602 85,375 6.7 43.2
Sudan 985 1,157 2,848 8,035 0.6 182.1
Algeria 81 112 270 0.0 141.1
Morocco 70 122 207 0.0 69.7
Tunisia 119 77 119 0.0 54.5
Western Sahara 2 10 0.0 400.0
Other countries of North Africa 1,442 - - 100.0
SOUTHERN AFRICA - 2,315 2,136 4,917 8,033 0.6 63.4
South Africa 2,315 1,804 3,677 4,931 0.4 34.1
Botswana 190 642 1,819 0.1 183.3
Namibia 34 249 708 0.1 184.3
Eswatini 75 103 356 0.0 245.6
Lesotho 33 122 219 0.0 79.5
Other countries of Southern Africa 124 - - 100.0
WEST AFRICA - 2,599 3,961 9,301 13,322 1.0 43.2
Nigeria 1,973 1,866 3,626 5,031 0.4 38.7
Ghana 626 982 3,464 4,750 0.4 37.1
Sierra Leone 300 606 862 0.1 42.2
Liberia 172 446 685 0.1 53.6
Gambia 108 229 341 0.0 48.9
Mali 116 215 300 0.0 39.5
Senegal 47 124 228 0.0 83.9
Côte d’Ivoire 88 136 221 0.0 62.5
Guinea-Bissau 5 6 214 0.0 3,466.7
Benin 50 103 156 0.0 51.5
Burkina Faso 95 96 154 0.0 60.4
Togo 36 58 126 0.0 117.2
Guinea 55 91 114 0.0 25.3
Niger 29 75 85 0.0 13.3
Mauritania 11 24 43 0.0 79.2
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SOUTH-EAST ASIA - - 580 1,507 2,549 0.2 69.1
Philippines 250 423 669 0.1 58.2
Malaysia 86 259 502 0.0 93.8
Viet Nam 35 376 395 0.0 5.1
Indonesia 128 143 368 0.0 157.3
Singapore 40 174 337 0.0 93.7
Thailand 29 95 157 0.0 65.3
Cambodia 1 19 99 0.0 421.1
Timor-Leste 6 11 12 0.0 9.1
Lao People’s Democratic Republic 5 0.0
Myanmar 2 5 4 0.0 - 20.0
Brunei Darussalam 3 2 1 0.0 - 50.0
AUSTRALASIA - 964 388 1,519 2,764 0.2 82.0
Australia 857 319 1,333 2,318 0.2 73.9
New Zealand 107 69 186 446 0.0 139.8
MELANESIA - - 43 62 121 0.0 95.2
Fiji 31 41 76 0.0 85.4
Papua New Guinea 11 26 0.0 136.4
Vanuatu 7 5 17 0.0 240.0
Solomon Islands 5 5 2 0.0 - 60.0
MICRONESIA - - - 1 27 0.0 2,600.0
Kiribati 25 0.0
Nauru 2 0.0
Christmas Island, Australia -
Cocos (Keeling) Islands 1 - - 100.0
POLYNESIA - - 2 10 18 0.0 80.0
Tonga 2 8 17 0.0 112.5
American Samoa 1 0.0
Cook Islands -
French Polynesia -
Niue -
Pitcairn -
Samoa 2 - - 100.0
OTHER EAST ASIA AND THE PACIFIC 30,960 2,150 - - - -
Other countries of Asia 30,960 2,056 -
All countries of Asia 94 -
EUROPE 248,800 18,112 16,329 29,821 42,084 3.3 41.1
CENTRAL/EASTERN EUROPE - 1,448 1,565 2,208 4,119 0.3 86.5
Russian Federation 711 565 720 1,303 0.1 81.0
Poland 124 191 436 0.0 128.3
Czech Republic (Czechia) 124 125 215 400 0.0 86.0
Romania 137 167 305 0.0 82.6
Ukraine 613 210 236 280 0.0 18.6
Kyrgyzstan 25 57 171 0.0 200.0
Bulgaria 54 160 0.0
Kazakhstan 24 49 159 0.0 224.5
Belarus 80 54 152 0.0 181.5
Slovakia 21 52 133 0.0 155.8
Latvia 45 64 119 0.0 85.9
Hungary 35 73 114 0.0 56.2
Lithuania 35 56 86 0.0 53.6
Estonia 31 24 74 0.0 208.3
Moldova, Republic of 12 29 57 0.0 96.6
Azerbaijan 11 17 51 0.0 200.0
Tajikistan 15 30 44 0.0 46.7
Uzbekistan 6 16 32 0.0 100.0
Georgia 4 9 26 0.0 188.9
Armenia 2 12 14 0.0 16.7
Turkmenistan 4 14 3 0.0 - 78.6
Other countries Central/East Europe 123 - - 100.0
NORTHERN EUROPE - 8,128 6,187 12,987 17,394 1.4 33.9
United Kingdom 5,481 3,982 8,108 11,069 0.9 36.5
Ireland 527 557 1,649 2,488 0.2 50.9
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Iran, Islamic Republic of 243 201 371 0.0 84.6
Afghanistan 33 41 143 0.0 248.8
Bhutan 21 29 67 0.0 131.0
Maldives 3 3 0.0 -
NOT SPECIFIED 38,335 1,160 4,046 9,161 11,856 0.9 29.4
Other countries of the World 38,335 1,160 4,046 9,161 11,856 0.9 29.4
TOTAL 1,542,620 473,085 512,945 814,508 1,274,210 100.0 56.4
Source: Immigration data from PISCES 2023; UBOS

Table 32:	Tourist Arrivals by mode of Travel, 2019-2023
  2019 2020 2021 2022 2023 Market Share 2023 (%) % Change 2023-2022

AIR 586,196 78,889 99,166 196,001 270,160 21.2 37.8
Scheduled flights 586,196 78,889 99,166 196,001 270,160 21.2 37.8
LAND 956,424 394,196 413,779 618,507 1,004,050 78.8 62.3
Motor coach/bus & 
other public transport

956,424 394,196 413,779 618,507 1,004,050 78.8 62.3

TOTAL 1,542,620 473,085 512,945 814,508 1,274,210 100 56.4
Source: Immigration data from PISCES 2023; UBOS

Table 33:	Tourist Arrivals by mode of Travel, 2019-2023
Port of Arrival Arrivals by Border Point

2019 2020 2021 2022 2023
Air 78,889 99,166 196,001 270,160
Entebbe 78,889 99,166 196,001 270,160
Road 394,196 413,779 618,507 1,004,050
Katuna 5,154 113 94,996 254,275
Malaba 178,058 213,735 196,109 249,387
Busia 113,013 105,145 137,906 175,191
Nimule/Elegu 52,450 50,433 81,086 123,510
Cyanika 1,495 27,363 83,040
Mirama Hi 20,291 17,993 40,998 52,257
Mutukula 21,295 9,067 29,410 30,335
Kamwezi 2,396 23,405
Mpondwe 3,935 14,565 5,004 6,684
Vvura 1,569 3,485
Oraba 94 814
Suam River 4 644
Lwakhakha 734 619
Goli 511 257
Ntoroko 55 128
Ishasha 5 19
Bunagana 1,233 165
Afogi 22
Atiaka
Kikagati 80
Total 1,542,620 473,085 512,945 814,508 1,274,210
Source: Immigration data from PISCES 2023; UBOS
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Table 38:	Hotel Room Occupancy Rate, 2019-2023
Year Overall Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 51.9% 43.3% 45.4% 45.3% 50.9% 58.2% 43.3% 58.1% 61.1% 48.4% 48.3% 54.3% 62.1%
2020 20.1% 38.5% 30.9% 21.3% 2.0% 1.4% 4.1% 20.7% 23.9% 23.3% 23.4% 26.5% 24.8%
2021 33.0% 35.2% 36.1% 35.7% 40.1% 48.0% 44.7% 32.0% 20.2% 36.5% 28.3% 25.9% 31.2%
2022 46.9% 30.2% 32.6% 46.9% 34.2% 44.1% 41.6% 50.6% 53.9% 51.5% 50.8% 50.5% 52.2%
2023 53.9% 47.3% 44.4% 49.3% 48.8% 46.4% 46.5% 53.5% 56.4% 60.9% 62.4% 63.6% 48.2%

Source: Quarterly Hotel and Accommodation Survey 2023, MoTWA

Table 39:	Hotel Bed space Occupancy Rate, 2019-2023
 Year Overall Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 45.8% 37.7% 41.8% 37.8% 45.9% 53.0% 37.7% 50.2% 51.3% 45.4% 41.1% 49.8% 57.6%
2020 19.8% 35.9% 29.4% 20.8% 1.8% 1.3% 4.0% 21.6% 23.0% 22.7% 22.9% 25.4% 26.7%
2021 30.5% 31.0% 20.9% 30.9% 28.1% 28.8% 30.8% 29.4% 30.8% 33.7% 34.0% 27.8% 34.4%
2022 44.0% 43.0% 42.2% 41.5% 41.9% 41.8% 43.8% 44.9% 40.3% 46.2% 46.8% 45.9% 45.0%
2023 50.4% 45.1% 44.3% 47.8% 48.6% 46.0% 46.0% 51.7% 53.9% 54.4% 53.6% 55.2% 47.3%

Source: Quarterly Hotel and Accommodation Survey 2023, MoTWA

ANNEX 3:	 VISITATION TO NATIONAL PARKS
Table 40:	Visitors to National Parks (Citizens and Foreigners), 2019 – 2023
National Parks 2019 2020 2021 2022 2023
Bwindi Impenetrable National Park 36,341 9,829 15,736 32,628 41,412
Kidepo Valley Nattional Park 12,648 4,860 7,846 8,343 6,388
Murchison Falls National Park 103,665 33,194 78,655 146,649 141,335
Queen Elizabeth National Park 77,995 24,362 40,488 95,340 93,970
Kibale National Park 19,521 5,558 7,789 15,641 18,848
Mount Elgon National Park 3,519 1,006 780 1,246 1,134
Rwenzori Montains National Park 6,043 1,151 1,048 5,659 7,524
Semliki National Park 22,577 7,322 14,403 26,631 31,114
Lake Mburo National Park 33,188 10,727 18,741 28,540 36,970
Mgahinga Gorilla National Park 7,593 2,409 3,455 5,477 7,156
Toro Semliki Wildlife Reserve 771 512 378 471 416
Pian Upe Wildlife Reserve 0 336 516 915 1,369
Katonga-Wildlife Reserve 0 65 153 329 278
Total 323,861 101,331 189,988 367,869 387,914
Source: UWA Admin Data, 2023

Table 41:	Category of Visitors to National parks, 2019-2023
Category of visitors 2019 2020 2021 2022 2023
Foreign Non Residents 153,911 42,714 56,112 122,316 144,579
Foreign Residents 11,492 8,611 13,731 13,060 12,310
East African Residents 62,546 44,581 89,635 97,357 105,486
Students 77,799 3,829 5,272 63,351 71,410
Ugandans (Adults) 14,559 - - -
Others 3,554 1,596 25,238 71,785 54,129
Overall 323,861 101,331 189,988 367,869 387,914
Source: UWA Admin Data, 2023
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ANNEX 4:	 WILDLIFE TRADE (IMPORTS, EXPORTS AND RE-EXPORTS)
Table 45:	Live animals licensed for Exported, 2017-2023.
Common name Scientific name 2017 2018 2019 2020 2021 2022 2023
Leopard tortoise Stigmochelys pardalis 354 150
Indian Peafowl Pavo cristatus 10
Galapagos land iguana Conolophus subcristatus 2 6 8 16 24 8
Fiji crested iguana Brachylophus vitiensis 2 6 13 14 2 6
African golden cat Caracal aurata 6 2
African grey parrot Psittacus erithacus 1 1 1
Black and white colobus Colobus guereza 10 15 6
Chestnut fronted macaw Ara severus 1
De Brazza’s monkey Cercopithecus neglectus 10 2
Gaboon viper Bitis gabonica 20 61
Galapagos marine iguana Amblyrhychus cristatus 4
High casqued chameleon Triceros hoehnelii 60
Indian ringneck Psittacula krameri 1
Johnston’s chameleon Triceros johnstoni 15
Red tailed monkey Cercopithecus ascanius 2
Rhinoceros viper Bitis nasicornis 65
Rough scaled bush viper Atheris hispida 4
Sun conure Aratinga solstitialis 1
Vervet monkey Chlorocebus pygerythrus 100 70 81 83
Total   115 73 122 126 31 600 176
Source: CITES, MoTWA

Table 46:	Trophies licensed for Export, 2019-2023
COMMON NAME SCIENTIFIC NAME 2019 2020 2021 2022 2023
Buffalo Syncerus caffer 65 87 90 153 110
Bush buck Tragelaphus scriptus 78 88 70 118 74
Uganda kob Kobus kob 44 50 34 62 58
Impala Aepyceros melampus 24 24 29 63 45
Oribi Ourebia ourebi 21 19 20 55 44
Bohor reedbuck Redunca redunca 24 20 24 40 42
Waterbuck Kobus ellipsiprymnus defassa 35 19 26 48 37
Jackson’s hartebeest Alcelaphus buselaphus 30 30 26 39 36
Warthog Phacochoerus africanus 21 19 29 60 33
Eland Tragelaphus oryx 16 8 13 22 29
Sitatunga Tragelaphus spekii 32 16 19 35 25
Zebra Equus quagga 15 25 10 34 22
Olive baboon Papio anubis 5 6 3 1 16
Duiker Sylvicapra grimmia 22 13 18 41 14
Dikdik Madoqua guentheri 12 10 10 19 13
Topi Damaliscus lunatus 11 5 9 20 12
Guereza colobus Colobus guereza 6
Roan antelope Hippotragus equinus 4 1 2 7 5
Mountain reedbuck Redunca fluvorufula 6 1 1 3 4
Hippopotamus Hippopotamus amphibius 2 9 1 3
Python Python sebae 1 6 3
Leopard Panthera pardus 1 2 2 2
Nile crocodile Crocodylus niloticus 1
Spotted hyena Crocuta crocuta 1 1
Vervet monkey Chlorocebus pygerythrus 1 1 1
Black backed jackal Canis mesomelas 2
Bush pig Potamochoerus larvatus 1 1 1 2
Helmeted guineafowl Numida meleagris 4
Total   468 444 447 838 636
Source: CITES admin data, MoTWA
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Table 52:	Chimpanzee Tracking Permits Available: 2019-2023
Permits Available 2019 2020 2021 2022 2023
Jan-Mar (Q3) 8,280 8,190 8,100 8,100 8,100
Apr-Jun (Q4) 8,280 8,280 8,100 8,100 8,100
Jul-Sept (Q1) 8,280 8,280 8,280 8,280 8,280
Oct-Dec (Q2) 8,280 8,280 8,280 8,280 8,280
Total 33,120 33,030 32,760 32,760 32,760

Table 53:	Chimpanzee Tracking Permits Sold out: 2019-2023
Permits Sold 2019 2020 2021 2022 2023
Jan-Mar (Q3) 6,017 4,266 674 1,937 3,298
Apr-Jun (Q4) 3,913 - 922 1,967 2,551
Jul-Sept (Q1) 6,017 106 1,904 5,598 6,080
Oct-Dec (Q2) 3,913 447 1,498 2,859 3,766
Total 19,860 4,819 4,998 12,361 15,695

Table 54:	Chimpanzee Habituation Experience Permits Available: 2019-2023
Permits Available 2019 2020 2021 2022 2023
Jan-Mar(Q3) 1,104 1,080 1,080 1,080 1,080
Apr-Jun(Q4) 1,104 1,092 1,092 1,092 1,092
Jul-Sept(Q1) 1,104 1,104 1,104 1,104 1,104
Oct-Dec(Q2) 1,104 1,104 1,104 1,104 1,104
Total 4,416 4,380 4,380 4,380 4,380

Table 55:	Chimpanzee Habituation Experience Permits Sold out: 2019-2023
Permits Sold 2019 2020 2021 2022 2023
Jan-Mar(Q3) 557 288 51 215 315
Apr-Jun(Q4) 369 - 92 158 198
Jul-Sept(Q1) 557 - 197 506 453
Oct-Dec(Q2) 369 29 180 191 286
Total 1,852 317 520 1,070 1,252

ANNEX 5:	 VISITATION TO UWEC
Table 56:	Visitors to Uganda Wildlife Conservation Education Centre, 2019 – 2023
Category of visitors 2019 2020 2021 2022 2023
Foreign Adults 8,542 2,158 3,572 5,065 6,947
Foreign Children 412 78 147 390 459
Resident Adults 7,911 3,041 3,942 5,598 7,626
Resident children 1,470 573 1,260 1,430 1,714
School Parties 251,443 6,887 5,687 329,166 427,851
Ugandan Adults 75,024 34,315 71,584 92,673 113,938
Ugandan Children 38,596 20,737 44,925 51,991 60,629
Total 383,398 67,789 131,117 486,313 619,164

Source: Admin Data, UWEC 2023

Table 57:	Visitor entries into the Uganda Wildlife Conservation Education Centre, 2019 – 2023
Category of visitors 2019 2020 2021 2022 2023
Foreign Non-Residents 8,954 2,236 3,719 5,606 7,406
Foreign Residents 9,381 3,614 5,202 7,028 9,340
School Parties 251,443 6,887 5,687 329,166 427,851
Ugandans 113,620 55,052 116,509 144,664 174,567
Total 383,398 67,789 131,117 486,464 619,164
Source: Admin Data, UWEC 2023
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ANNEX 7:	 VISITATION TO UGANDA MUSEUM
Table 61:	Visitors to Uganda Museum, 2019 – 2023
Category of visitors 2019 2020 2021 2022 2023
Foreign Non-Residents 4,542 1,163 724 2,909 17,294
Foreign Residents 297 75 109 456 498
School Groups 47,465 1,581 211 59,934 105,399
Ugandans 3,122 1,091 1,839 4,067 8,317
Total 55,426 3,910 2,883 67,366 131,508
Source: Admin Data, Uganda Museum (MoTWA) 2023

Table 62:	Monthly Visitor entries into the Uganda Museum, 2019 – 2023
Quarter/Month 2019 2020 2021 2022 2023
1st Quarter 6,156 3,155 569 2,511 13,294
January 1,054 892 154 472 1,095
February 1,283 1,287 173 727 3,165
March 3,819 976 242 1,312 9,034
2nd Quarter 7,020 - 960 14,315 13,413
April 2,637 - 285 1,689 6,096
May 1,427 - 568 2,559 1,719
June 2,956 - 107 10,067 5,598
3rd Quarter 29,833 107 378 34,786 80,193
July 15,439 13 29 25,642 47,160
August 12,095 4 152 4,274 28,978
September 2,299 90 197 4,870 4,055
4th Quarter 12,417 648 976 15,754 24,608
October 6,219 191 404 12,947 16,586
November 5,188 141 292 1,937 6,998
December 1,010 316 280 870 1,024
Total 55,426 3,910 2,883 67,366 131,508
Source: Admin Data, Uganda Museum (MoTWA) 2023

ANNEX 8:	 ACKNOWLEDGMENTS
Appreciation goes to the Tourism Sector Statistical Committee Members that greatly contributed to the compi-
lation of this Document.

Name Title Organization
Mr.Lyadda Manga Asst. Commissioner, Finance and Planning Min. of Tourism, Wildlife and Antiquities
Mr. Ojok Denis Rodney Senior Statistician Min. of Tourism, Wildlife and Antiquities
Ms. Ameso Barbara Senior Research & Marketing Officer Uganda Wildlife Authority
Ms. Juliet Timbitwire Senior Officer Uganda Wildlife Conservation Education Centre
Mr. James Mboijana Tourism Development Officer Min. of Tourism, Wildlife and Antiquities
Mr. Kizito Wakuze Hakim Statistician Min. of Tourism, Wildlife and Antiquities
Mr. Mwesigwa Joshua Research Officer Min. of Tourism, Wildlife and Antiquities
Mr. Tumusiime Boaz Wildlife Officer Min. of Tourism, Wildlife and Antiquities
Mr. Okello Daniel Statistician Uganda Bureau Of Statistics
Mr. Kagumya Peter Senior Officer- Economic Statistics Bank of Uganda

66MINISTRY OF TOURISM WILDLIFE AND ANTIQUITIES

 





68MINISTRY OF TOURISM WILDLIFE AND ANTIQUITIES

 






